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KEANU AJI PANGASTO 
NIM. F0211062 
Dalam sebuah toko retail modern, konsumen secara langsung 
menghadapi sebuah titik temu dimana berbagai macam brand dipajang di rak-rak 
toko. Menurut Dhar (2007), packaging atau kemasan produk memainkan peran 
yang sangat penting pada titik ini (juga dikenal sebagai titik pembelian), yang 
mana ini adalah poin yang paling penting dalam interaksi antara brand dengan 
konsumen, pada tahap inilah konsumen memutuskan membeli sebuah produk 
atau tidak.Tujuan dari penelitian ini adalah menganalisis pengaruh faktor-faktor 
yang berkaitan dengan desain kemasan produk terhadap keputusan pembelian 
oleh konsumen dan menganalisis dimensi dari desain kemasan mana yang 
paling dominan dalam menarik perhatian konsumen untuk kemudian 
memutuskan untuk melakukan pembelian, serta apakah health consciousness 
dan consumer innovativeness memoderasi pengaruh antara desain kemasan 
dengan keputusan pembelian konsumen. 
Populasi penelitian ini adalah konsumen di kota Surakarta, dengan objek 
penelitian produk minuman PYURE. Sampel diambil sebanyak 150 responden 
dengan teknik convenience sampling dan data primer diperoleh dari kuesioner. 
Data yang diperoleh diuji dengan analisis deskriptif, korelasi, dan regresi liner 
berganda dengan menggunakan software SPSS 16. 
Hasil pengujian menunjukkan bahwa desain kemasan berpengaruh positif 
terhadap keputusan pembelian konsumen, dan baik consumer innovativeness 
maupun health consciousnessmemoderasi hubungan antara desain kemasan 
dengan keputusan pembelian. 
Kata kunci:Desain Kemasan, Consumer Innovativeness, Health consciousness, 
Keputusan Pembelian. 





THE IMPACT OF PACKAGING DESIGN ON BUYING DECISION 
(Studies on Consumer in the City of Surakarta) 
 
KEANU AJI PANGASTO 
NIM. F0211062 
In a modern retail store, consumers are directly met with a point in which 
they are being offered the same products yet under various different brands. 
Often times these products are displayed beside each other in shelves. 
According to Dhar (2007), the packaging of a product plays a significant role in 
the aforementioned point (a point referred as the point of purchase). The point of 
purchase has a substantial role in the interaction between product brands and 
consumer, because this is when the decision to purchase is made by the 
consumers. The aim of this research is to analyze the impact of different factors 
that are related to product packaging design to consumer buying decision, and to 
further analyze which aspect of the product packaging design is more dominant 
in capturing consumers’ attention, which in turn will lead to a purchase. Moreover, 
to analyze if consumer innovativeness and health consciousness moderate the 
relationship between the products packaging design and consumer buying 
decision. 
The population targeted on this research consists of consumers in the city 
of Surakarta and the particular product used is a beverage called PYURE. The 
sample derives from 150 respondents which were collected by questionnaires. 
The collecteddata are tested with descriptive analysis, correlation, and multiple 
linear regression with the help of SPSS 16 software. 
The result of this research shows that product packaging design has a 
positive impact to consumer buying decision. Furthermore, both consumers 
innovativeness and health consciousness has moderate the relationship between 
the product packaging design and consumer buying decision. 
Keyword: Packaging Design, Consumer Innovativeness, Health consciousness, 
Consumer Buying Decision. 
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